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VASEMESTIR

(0 Hurs of Teacliy per Week)

Paper 3,20 RESEARCH METHODOLOGY

Introduction (10 Hours)
& Meaning and tmportance of Soctal Rescarch
b Seience ~ Pure and Applied
~ o Types and Methods ol Social Research-Pure and Applied, Survey and Case

Study.

. Tools of Social Research (10 Hours)
1o Coneepts
b, Theory
¢ Hypotheses

oo lacts

Researeh Design
L Meaning and Tmportance
b Types of Research Desian
oo Sampling=tmportance and Types

(10 Hoursy

Methods of Data Collection

Data-Meaning and Sources of Primary and Seconlary Data

b, Primary Data Collection, Observation, [nterview and Questionnaire
- Sceondary Data Sources

1) Hour;

Analysis and Report Writing
« Lditing, Coding and Tabulation
b, Analysis and [nterpretation
> Report writing

10 Hours:

Uses of Computer in Research
[mportance of Computer in Social Research
o, 1CT- Internet Usage, Smart Phone.
Data Processing on Computer (SPSS Package)

(10 Hours)
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MASTER OF COMMERCE,
SEMESTER-I]
Course Code: (M.Com. Core: 1-3)

MARKETING MANAGEMENT
Objectives = To facilitate the students to understand the conceptual framework of

marketing and application of marketing concepts in decision making
under various environmental constraints.

Pedagogy A combination of Lectures, Case Analysis, Group Discussion, Seminars,
Assignments, etc.

Teaching Hours per Week : 4 Credits

-4
Examination Duration

. 3 Hours Maximum Marks - 100

Module-1: Introduction to Marketing and Marketing Environment: Need to
Study Marketing - Approaches to Study Marketing- Definitions of Marketing

Management - Core Concepts - New Concepts - Marketing Environment - Marketing
Systems-Macro-Micro Variables; Case Studies

Module-2: Marketing Research: Meaning and Definitions - Areas of Application -
R&D Department and Marketing Research - Types of Data - Methods of Conducting

Research- Field Investigation - Observation-Experimentation - Desk Research -
Procedure for doing Systematic Research. Case Studies

Module-3:  Market Segmentation: Need for Segmentation - Guidelines for
Selecting a Target Market - Bases of Market Segmentation: Behaviouristic Bases and
Non-behaviouristic Bases-Segmentation Strategies. Case Studies

Module-4 Consumer Behaviour: Input-Output Mode‘l-Pre-Purchase Behaviour
Models-(A)Psychological Models- Maslow’s Hierarchy of Needs: Pa\.'lov1;11111,.1e:1\r{1t}}1§
Model: Sigmund Freudian Psycho-analytical Model- -s(B)Econo‘mxc )M‘OL 1§ ‘Te;
Marshallian Model- (C) Sociological Model-Veblen's Mp‘(}e\ | I ??t—\‘ innc] 1“::(1
’Behaviour Models- Leon Festinger’s Theory of C ognitive D-‘T(;;mvm-\1321;-\\vi:) !
Comb’s Expectations - Performance Theory - Organizational buyet g
Model- Hobbesian Model. Case Studies

11 ~ e e I aw ~

Module-5: Marketing: MixProduct Decisions-Product Life Cycle and ;«l\) .Produui

| et S ies, Prici wcisions-Pricing  Policies  anc

Strategies; Pricing Decisions .

velopment and Related St ‘ | s-Pricing Pol |

[S?teafeg?es Channel Decision-Channel Selection and Channel Policies; Promotion Al
., r ? g ) ) " i . ) -
decisions-Sales Promotion and Advertising. Case Studies.

\ dy > Nlark o \ W P : 3 «\ ~ \'~
Module-6: Services Markcting:!\4eanmg-\’1oduu Marketing - Vs Seriees
i . b 4 “ . 1 . 1“' e o ‘:\"‘\S
Marketing-Characteristics ol Service. Marketing Mix Strategies for Service




MASTER OF COMMERCE
SEMESTER-I
Course Code' (M.Com_ Core: I-1)
BUSINESS POLICY AND ENVIRONMENT

Objectives © To acquaint the students with the National and Global Environment
pertaining to Business

Pedagogy @ A combination of Lectures, Case Analysis. Group  Discussion.
Seminars, Assignments, etc

Teaching Hours per Week 4 Credits =
Examination Duration -3 Hours Maximum Marks 100

Module-1: Introduction to Business Environment: Introduction.  Meanimg and
Definitions of Business FEnvironment. Nature, Scope and  Importance ot Business
Environment, Environmental  Scanning and Monitonng. Business polhicy Internal
Environment and External Environment. Micro and Macto Eovronment. Eeonomie
Environment, Political Environment.  Socio- cultural - Envionment,  Demographic
Environment, Legal Environment, Technological Environment. an overview ot Global
Business Environment.

Module-2: Government Intervention in Business: Theory of Government Intervention
in Business, Nature of Government Intervention in India. Roles of Government
Regulatory, Promotional, Entrepreneurial and Planning, and Recent Trends

Module -3: Micro, Small, and Medium Enterprises: Introduction Defintions of
MEMEs. Rationale of MSMEs, Growth evaluation, Problems, Programmes for MSMEs
Development, Recent measures.

Module -4 : Industrial Sickness: An overview of Sickness in Small Scale Industial Units
and Public Sector Enterprises, Causes for Sickness, Magnitude and Remedial Measures.
Important Provisions of Sick Industrial Companies, (Spectal Provisions) Act. LONS NCLT-
Powers and Functions.

Module — 5: Competition Act, 2002: Introduction, Definiions, Consumer, bBaterprise.
Goods, efc; Prohibition of Certain Agreements, Abuse of Dommant Posiuon and
Regulation of Combinations: Competition Commussion of India - Duties, Powers and
Functions of Commission; Duties of Director General: Compettion Appellate Imbunal
and Recent Changes.

Module-6: Consumer Protection Act, 1986: Introduction. Objecuves, Apphicabihiy.

Consumer and Rights of Consumers, Nature and Scope of Remedies available
Consumer and Recent Changes.
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MASTER OF COMMERCE
SEMESTER-I
Course Code: (M.Com. Elec: 1 - 6.3)

3. BANKING AND INSURANCE
V1. BANK MANAGEMENT 4

Objectives: To impart knowledge regarding the nature of banking business, organizing and
managing of banks, and Bank Management.

. ye £ “ 3 : . . . .
Pedagogy: A combination of Lectures, Case Analysis, Group Discussion, Seminars.
Assignments, etc.

Teaching Hours per Week: 4; and Credits: 4
Examination Duration: 3 hours and Maximum Marks: 100

. Module-1:  Nature of Banking Business

Banking and Others Financial Institutions In India: Official Regulations and Control over Banks
and Other Financial Institutions: Socio-economic Environment and Socio Obligations of Banks
in India; An Overview of Monetary System in India Recent Development and Current Issues,
>roblems in Bank Management in India; Branch Location, Policies and Decisions.

Module-2: Organizing and Managing Banks

Alternative Organizational Structure of Banks; Forms of Banking — Unit Banking, Branch
Banking, Group Banking, Chain Banking, Satellite and Affiliate Banking, and Correspondent
Banking: Organizational Structure of Banks and Relative Advantages and Disadvantages.
Management of Rural Branches.

Module-3: Financial Management in Commercial Banks
Management of Liabilities; Management of Assets; Expenditure Control and Profitability.

Module-4: Process of Bank Management
Planning, Organizing; co-ordination; Motivation: Control.

Module-3: Organizational Structure of Commercial Banks in India
Denartmental Set-up Delegation of Authority, Internal Control and Information System.

Module-6: Manpower Planning
mployment Selection; Appraisal and Promotion Banking Education, Training and Research.

— 4
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’ MASTER OF COMMERCE ‘
SEMESTER-III
Course Code: (M.Com. Core: II1 - 1)
STRATEGIC HUMAN RESOURCE MANAGEMENT

k ;’ . .
/ Objectives = The objective of the course is to acquaint the students with the techniques and principics
7 . o e AMIESS
g to manage human resource of an organization and to employ these techniques to harne
¥ the best of cach individual working in the organization.
y Pedagogy A combination of Lectures, Case Analysis, Group Discussion. Seminars. Assignments. el
Feaching Hours per Week  : 4 Credits 4
Ixamination Duration : 3 Hours Maximum Marks 100
Module-1:  Introduction o
Meaning and Definition, Scope, Objectives of Human Resource Management, Evolution and Funcion
of Human Resource Management.
Module-2:  Human Resource Planning ‘
Meaning and Importance of Human Resource Planning, Process of lluman Resource Planning.
- Objectives of Human Resource Planning - Job Analysis: Meaning. Importance, Purpose and Technigue
- ofJob Analysis: Job Description and Job Evaluation - Techniques, and Job Design.
Module-3:  Recruitment, Selection and Training
Meaning and Definition, Factors Affecting Recruitment, Sources of Recruitment (Internal and External).
Basic Selection Model, Psychological Tests for Selection; Meaning and Definitions of Training
Importance, Need for and Methods of Training. Succession Planning.
Module-4:  Organizational Strategy, Structure, Culture and Policy
Approaches to Strategic Human Resource Management, Strategic Human Resource Manazement an
Business Strategy, Strategic Human Resource Management Strategy. Structure, Culture and Polic:
Organizational Culture and Human Resource Management, Human Resource Management Struciuie
and Policy, Formulation of Human Resource Strategies, Strategic Fil, Strategic Human Resour:
Management Models.
Module-5:  Human Resource Information Management System
Nced for Human Resource Information Management System, Nature and Benefits of Human Resourc
Information Management System, Types of Human Resource Information Management System Da
Strategic Human Resource Planning and Human Resource Information Management System, Productiy ¢
Fluman Resource Information Management System.
>

- Module-6:  Compensation Management
Mcaning and Definitions of Compensation Management. Objectives. Principles. Factors Influencing
Wage Fixation, Incentives and [ringe bencfits, Morale and Productivity, Determination !
Compensation.

Module-7; Performance Appraisal - Industrial Relations in India. Health, Saterye Weltare and Sovi
Security, Workers Participation in Management.

References:
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' MASTER OF COMMERCE
SEMESTER-111
Course Code: (M.Com. Core: 111-3)

SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT

B L _— . Trrelnnie arn various Methods of butldim
Objeetives = The objective of this course is to enable the students to learn variou M| (raint
: ' . . C fee BTy al constraimts.
portfolios, evaluation, and revision under various economic environmental consire

. . . e (i eSS Seminars, Assignments.
Pedagopy A combination of Lectures. Case Analysis, Group Discussion. Set ,
problem solving, clc.

Teaching Hours per Week 4 (‘rcd.its ‘1[
Examination Duration -3 Hours Maximum Marks 2100

Module-1: Introduction to Securities
Markets for Securities and Taxes.

Module-2:  Investment Management o , B
- ] y ~ ¥ » Y J n ~ SSC1S
Nature and Scope - Investment Planning - Investment Avenues - Types of lm:mutai i\u \'Lx _
) ¥ 0y el > 1 Q e Secur es
Components of Investment Risks - Measurement of Expected Return and Risk of Investment Securit

Module-3: Porttolio Management . . R
: : : ALy (et el wttol
Meaning. Importance, Objectives and Various Issues in Portfolio Construction. Revision of Porttol
' o |

and Evaluation.

Module-4: Portfolio Analysis o ) o R . _—
Lstimating Rate of Return and Standard Deviation of Portfolio Returns: 1tects of Combin.
Securities, Markowitz Risk - Return Optimization.

Module-5: Single Index Model »
Portfolio Total Risk, Portfolio Market Risk and Unique Risk; Sharpe’s Optimization Solution

Module-6: Capital Market Theory
Capital Market Line, Sccurity Market Line: Risk Free Lending and Borrowing: Recent Developmenis

Module-7: Factor Models
Arbitrage Pricing Theory. Principle of Arbitrage. Arbitrage Portfolios: 1Two Factor and Mult Facto:
Models.

Module-8: Portfolio Performance Evaluation
Measure of Return, Risk Adjusted Measures of Performance Exvaluation, Naket Timine. Pyaluaso:
Criteria and Procedures,

Module-9: Market Efficiency
Coneept, Importance and Status of Indian Capital Market,

References:
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MASTER OF C()MMEli(JE
SEMESTER-IIT

Course Code: (M.Com. Elec: 111-6.4.3)
alizati BANKING AND INSURANCE
Specialization-D: BANKING AND FINANCE

specialization-C:

;f' 3. CREDIT MANAGEMENT IN BANKS

Objectives: To acquaint the Students with the Policy of Bank [ ending and Various [echniques used i
1 .ending and Management.

Yool ) ~ N N o . . 3 ' . 5 . . 'y
Pedagogy: A combination of Lectures, Casc Analysis, Group Discusston. Seminars. Assignments, cl¢

Ueaching Hours per Week -4 Credits i 4
Examination Duration : 3 Hours Maximum Marks <100

Module-1: Credit Risk Management

Meaning and Definitions, Credit Risk, Credit Creation, Limitation on Credit Creation: Annual Policy

Statement of RBI, Loans - System for Delivery of Bank Credit Information Burcau, Fair Practices Code tor
- Bankers as Lenders, Bench Mark, Prime Lending Rates, IBA Guidelines on Benchmark. PLRs. Bank Rute

and Credit Risk Assessment.

Module-2: Infrastructure Financing 4
Revised Guidelines, Credit Monitoring Arrangement (CMA), Case Studies. Consortium. Fiancine
Restrictions on Loans by Banks. Prudential Guidelines on NPAs (IRAC), Willful Defaults. and Crodn
Marketing.

Module-3: Securitization/Enforcement of Seeurity Act, 2002

(SARFESI Act) Rehabilitation of Sick SSI Units, Corporate Debt Restructuring (CDR) Forum. one RITEN
Settlement upto Rs. 10 Crore. Sales/Purchase of NPAs, Debt Recovering Tribunals (DRI A
Reconstruction Company/Fund (ARC), and Compromise Settlements through Lok Adalat.

Module-4: Basic Principles of Lending

Classification of Securities, Features of Good Securities Margin. Pre-sanction Appraisal, Working Cupitsd
Finance. Project Appraisal and Terms Loan Sanction, Non-fund Based Facilities Guarantees. Third Pur
Guarantee as Security for Loans, Various Kinds of Charges on Securities. Hypothecation, Plodse
Assignment, Mortgage, Loans to Companies, lLoan Documentation  Stamping of Loan Documents
Registration of Loans Documents, Limitation in Credit Facilities, and Securitization.

Module-5: Priority Sector Advances
Goals/Targets in Priority Sector. Weaker Sections. Loan Limits of Segments of Priority Sector s
Infrastructure Development Funds, Common RBI Guidelines tor Priority Qector Advances, bducatn
Loans Scheme. Micro Credit. Self Help Groups. Finance to Small Scale Industries Operations Gudeto
(SS1s), Nayak Committee Recommendations. KV, Margin Money Scheme, Credit Linked Capital Subsid
Geheme, Revised Kissan Credit Card - Agriculture Business, Law Based and Non- law Based. Prodoct
and Investment Creditin Agriculture, Intensive Agriculture Credit Operations- Finances.

Module-6: Iead Bank Scheme

| cad Bank/Service Area Approach. Rashtriya Krushi Prima Yojna, Agriclinic and Agn Busiiess Conte
(lassification of Priority Scctor Advances, and Dillerential Interest Rate Scheme,

Module-7: Lvaluating Banks® Performance

Rol: Model, CAMEL’S Rating, Traditional GAAP based Performance Measures, Profitability Anaiyse

Grade & Balanced Score Board.
o .

N
IR
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