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Chapter-1

INTRODUCTION
1.1 INTRODUCTION

Housing is a basic necessity for human life and second largest
generator of employment, next only to agriculture. Housing activities have
both forward and backward linkages in nearly 300 sub-sectors such as
manufacturing (steel, cement, and builders’ hardware), transport,
electricity, gas and water Supply, trade, financial services, and construction
which contribute to capital formation, income opportunities, and generation
of employment. In 2020-2021 property prices have moderated. As per the
National Housing Bank, RESIDEX index for the quarter July-September
2019 compared to April-June 2019 (covering 20 cities, with 2012 as base
year), there is a general decline in prices of residential properties in some
smaller towns, while there is increase in some other cities which is
marginal. In view of increased urbanization, the housing requirements in
urban areas have been witnessing increase over the years. The Eleventh
Five Year Plan (2013-19) estimated housing requirement 0f24.7 million
units in urban areas of which 99 percent was in the economically weaker
sections /Lower income groups(EWS/LIG) segment. As per the estimation
of the Task Force on Housing Requirements in Urban Areas during the
Twelfth Five Year Plan Period (2014-19),the housing requirement in urban
areas 1s 18.7 million units of which 18.5million are for the Economically
Weaker Sections /Low Income Group segment. As per a McKinsey Report,
the demand for affordable housing will be 38 million by 2030.To support

A-RMFirst Grade College and P.G Centre, Davanagere Page 1
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3. Here the housing loan finance facility was provided to all kind are

all class level people

To give more and more advertisement and brochures to the attract

to the customers

To liberalize the rules and regulation HDFC Bank.

Bank should focus more on adequate and necessary staffs and

access of good customer care, enhancement of technological

capability to serve customers more effectively and highly

simplified services.

There is procedural delay in banks due to which it consumes more

time, if this problem is rectified & if quick process is done

CONCLUSION
Now a day customers’ expectations are the major challenges faced

y the employees of banking services in India. The improvement of
ality of service delivery is a vital concern for banking services.
Quality of service delivery is increasingly being seen as a key strategic
lifferentiator within the financial services sector. Thus, the study
omer perception and expectations towards service

focuses on cust
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Jationship between the customers’ association with HDFC and their
erception on the people factor (human resources) of HDFC. The study
ound that Most of the respondents strongly agree that the rate of interest
t HDFC 1slow, the customers agree with faster processing, and also
hey are influenced by minimal formalities and procedures, which are
nclined to flexible repayment system. The findings revealed that the

hree parts of marketing mix that are people, process, product are

important for customers while choosing home loan products.
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A STUDY ON WOMEN EMPOWERMENT THROUGH SHG'S

CHAPTER 01
INTRODUCTION

1.1 Introduction:-

o V\_/omen eémpowerment is weapon and power of women. women are
functioning in every sector, women participation and development is required
for betterment of economy and society. Women are equal competition with
present with scenario challenges. They are promoting themselves and
contributing significantly through the Self Help Groups (SHG’s). Self Help
Groups helps the individual women to take their own decision, overcome from
the risk with liberalisation and to face challenges and to live independently. Self
Help
Groups positively impacting on women personal, social and economic.
Self Help Groups boost up the process of women empowerment. It removes the
poverty line by small savings and made better standard of living. Self Help
Groups provide financial and other support would leads to benefits not only to
individual women includes family. Community, society and to country. Self
Help Groups promotes micro finance for the poor workers.it is one of tool to
save the minimum finance to overcome from the poverty line. It handles and
made for social weak person. Self Help Groups support to women activities and
create images, importance and identity in their family and society. Household
woman actively participated in Self Help Groups which leads to women
empowerment. So women become asset for society. The government assist
these Self Help Groups for the development of country.

In a recent days the movements of Self Help Groups taken
significant role to develop their livelihood. They are empowering with support
of government, society and others. Self Help Groups was introduced by Prof.
Mohammad Yunas of Chittagong university in the year 1975 at Grameen bank
Bangladesh. The planned economic system introduced in India April I
,1951.with the five year plans, which has completed its tenth Five Year Plan.
The 11" Five Year Plan has begun from April 1,2007.No doubt there was

development in various sectors of the Indian economy during these plan
periods.

The First Prime Minister of Independent India, Pandit
Jawaharlal Nehru, has rightly said that, “The Women of India should play a
vital role in building strong nation”. Further ,The father of the Nation, Mahatma

Gandhi has said, “the development of every village is nothing but the

-““_—_-
A.R.M. First Grade College & P G Centre Davanagere

Page 1l
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rvices in Davanagere city

A study on customers perception on E-banking se

CHAPTER-1
INTRODUCTON

1.1 Introduction

Banks play a crucial role in the economic development of a nation. The economic and
financial environment in which the Indian banking system operates 1s in the process of
continuous evolution. The specific role of banks in economic development varies,
depending on scope. Primarily, the participation of banks in economic development
focuses around providing credit and services to generate revenues, which are then invested
back into a local, national, or international community. The specific roles banks play in the
economic development of a small community differ from the role banks play in national or
international economic development. Although the role can vary, factors such as access to
credit and bank.Electronic banking has many names like e banking, virtual banking, online
banking, or intemet banking. It is simply the use of electronic and telecommunications network

for delivering various banking products and services.
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.pEOPLE AWARENESS TOWARDS SUKHANYA SAMRI DDI YOIANA

(A CASESTUDY IN SANTEBENNUR)” _ —

Sukanya Samriddhi

Yojana

parents looking to save money for the future of their girl child can avail the benefits of sukanya
samriddhi yojana (SSY).one big convenience in saving in this scheme is that u can move your
sukanya samriddhi yojana account from one bank to another or to a post office depending upon
choice and requirement. The scheme offer a return higher than most of the small saving scheme
in the market and government backing makes it more reliable.

The trend of ever declining girl sex ratioin the country has given rise to the necessity of
government program directed towards the welfare of girl child .

Beti Bachao, Beti Padhao” (save girl educate girl) is central government sponsored scheme by
government of India mainly directed towards the cause . Beti Bachao Beti padhao is an eftective
campaign to save girl and educate girl child all over the India . Aim of the spreading awareness
as well as improving the efficient of welfare services for the girls of India .the prime goal of
scheme is to generate awareness and improving the efficiency of welfare services meant for
women .also it aims to celebrate the girl child and enable her education .

as per the Census data, the CSR (child sex ratio )of 0-6 year children in India was only
927 girls per 1000 boys in 2001 * which dropped drastically in 2011 and remained 918 girls for
every 1000 boys 2011. According to UNICEF (UNITED NATIONS INTERNATIONAL
CHILDRENS EMERGENCY FUND) report, 2012 India was 41* among 195 countries with
such Imballence ratio.while addressing the nation in 2014, on the occasion of internal day of

ARM.FIRST GRADE COLLEGE AND PG CENTER DAVANAGERE. Page 1
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L’l"' [h]hI the prame mimidder Narendra modh rpeabed tor the aboltwon of K FTH e
and mvited wdeas from the ctizen of India through the portal ‘'my gt n  for preventing th
f"f““t'{ and for betierment for gl child Prime Minister Modhi launched programm oty ?

i b £ f » 1
lanuar) 2015 from Pan pat . Harivana on the occaswon of international day of the child wird

primi minister Modhi. called for the eradxcation of foeticide

The prime minister of India Narendra mode. has started a sukanya samriddhi Yoz
and launched on 21 Jana vary in 2015 Beti Bachao.Beti Padhao --\hcmc- Qukanya samriddhi
yojana was launched to support this scheme as well as make it successful meeting the cssential
expense of the girl child such as health higher education and marriage. | he living condition of
agil child was expected 1o rise 1o high level through this scheme as i involves some effective
efforts of the Government of India. It is a best scheme ever as it reduced tension of parents.
Through this scheme the parents can provide a better quality of life for the present and future
born girls through this small savings scheme. This project was started with the initial amount
of rs.100crore. It was also reported that ministry of home affairs spent around rs. 1 S0crore over
this scheme to assure women safety in large cities of India. This scheme has been planned and
jaunched to reduce the level and effect of some dangerous social issues related to the girl child.

Accounts under the scheme can be opened by any citizen for their daughter whose age s less
than 10 year on the day of opening the account. Once the girl child turns 18.she will become
the account holder. The investment period in this scheme is 15 years and maturity is 21 years
only to accounts for family are allowed under this scheme , however .in the case of twins are
triplets more accounts can also be opened at any government banks or post office with an initial
deposit of rupees 250. The depositor needs to maintain a minimum deposit of rupees 230
annually failing with a penalty of Rs 50 will be charged .an account that fails to maintain the
yearly minimum deposit limit become a defaulted account but can be normalised at any time
before the end deposited period of year from the date of opening account .

The defaulted account can be normalised by paying the penalty for each year of default
and making the minimum deposit of Rs 250 for every year of default. If the account isnot
regularised with in the period stated the entire deposit made before the default year will be
liable for an interest according to the prevailing interest rate. The upper limit of deposit in
sukanya sumriddhi yojana account is set at Rs 1.5 lakhs annually and any deposit made over
this limit will be refunded to the depositor immediately.

For the quarter ending on September 2021 the deposit in the sukanya samriddhi yojan
account will be entitled to an interest rate of 7.6 per cent per annum. The interest carned 18
credited to the account at the end of every financial year and is eligible for exemption under
the section 80C of the Income tax Act, 1961.

Sukanya samriddhi yojana (SSY)is a tax free small saving scheme for the girl child it
was branched on January 22 -2015 .at present twenty three commercial banks have been

ARM.FIRST GRADE COLLEGE AND PG CENTER DAVANAGERE. Page 2
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CHAPTER1

1.1 INTRODUCTION

Savings and Investments form an integral part of one’s life. Investments
refer to the employment of funds with an objective of earning a favorable return
on it. In other words, investment is a process, where money is being utilized with

a hope of making more money.

Investment is the commitment of money that have been saved by deferring
the consumption and purchasing an asset, either real or financial with an

expectation that it could yield some positive future returns.

There is a plethora of investment avenues, each associated with varied risk-
return trade-offs. Every investment avenue is distinct in its characteristic, which
makes the investment decision fascinating. The investor thus needs to carefully
analyze each of its characteristics and build a basket of assets that suitshis risk
profile and complies with his objectives and goals. Hence, investment decision

making is a fascinating task to the investor.

There are different categories of investors. The investment strategies differ
from each other, with regard to size of the investment, time-period, objectives,

risk appetite etc. The investors can be classified into,

e Individual investors

Corporate

Institutional investors — Domestic and Foreign

Pension Funds

Government

e ——————————————————————————— e ————— S ———
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AStlld}' on Analysis of Investment Decisions oy Investors
Jlerance level

‘

Generally,

isk than individuals with a high risk tolerance. Investor with a high level of risk

olerance would be comfortable with market volatility while low risk tolerance

individual require stability and are average to uncertainties.

According to the analysis done it has been proved that income age and

occupation of the respondents do not have any significant relationship with risk.

- Conclusion

This study confirms the earlier findings with regard to the relationship

between age and risk tolerance level of individual investors.

' i ' which
The individual investor still prefers to invest in financial products
i if they are high
give risk free return. This confirms that most investors even if they
s are conservative investors prefer

: : ur
income, well educated, salaried, entreprenc

©play safe.
y also helped in providing some
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STUDY ON CREDIT ANALYSIS OF MICRO-FINANCE TO SANGHAMITHRA RURAL FINANCIAL SERVICES

Chapter: 01
INTRODUCTION
1.11NTRODUCTION

Micro finance industries to recognized to national and international level though SHGs,
MFIs is modern tool of poverty and practice of money lender micro credit to provides a
financial service 10 urban and semi urban area with low interest rate and reducing the poverty
and improve the decision-making capacity in women. Alamance through bank linkage
gramme, Sangha Mithra rural financial service undertaking the activity minimizing the

pro
variability and developing income. Increasing the savings for woman. Micro finance inIndia
starting point of view 1970 in self-employed women’s association (SEWA)of the state of
Gujarat formed by co-operative bank is called the shrimahilaisahakari bank in this bank
providing a banking related service like micro credit and loans and advances to poor woman
employed in unorganized sectoring the city of Ahmadabad and Gujarat micro finance
institutions to collect the money through commercial banks than providing rural households
and self-help group, in this industry served by NBFCs and NGOs its providing micro credit

services in Karnataka state.

It is an opportunity for a trainee to find a practical contact about the industry and as well
as company. The present project training is partial fulfilment of M.com program which is
undertaken before the beginning of 4th semester at “Sanghamithra Rural Financial Service is
a Public incorporated on 15 February 1995. It is classified as Non-government Company and
is registered at Registar of Companies, Bangalore. its authorized 3 share capitalism Rs. 0 and

its paid-up capital is Rs. 0. It is involved in Human health activities Sangha Mithra Rural.

Financial Services’ Annual General Meeting (AGM) wiliest held on jam September 2018 and
as per records from Ministry of Corporate Affairs (MCA), its balance sheet was last filed on

31 March 2018.
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_pavments 1S an exciting field that i1s awash with opportunities. These
~ortunities are for financial organizations to provide better and low cost
ervices. improve turn-around time for transactions and ensure financial
nclusion for a vast majority of our population. E-Pavments 1s also an
spportunity for governments in countries like India for better and quick
coverage of populace with respect to the welfare schemes and government to
person transactions. It is an opportunity for people to conduct business where
t was hitherto difficult, if not impossible. It 1s also an opportunity for
innovators, to come out with newer e-Payments products and services. It 1s
also an area of opportunity for technology solution companies to improve
upon the architecture and vanious components of payment systems based on
various recommendations we have listed above. There are challenges as well,
which we believe, will act as propellers for improvement of e-Payments.
ePayments a harbinger of growth, and victonous circle of economic activity
and financial inclusion. E-Payments are here 1o stay. We will look at the
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CHAPTER-1

INTRODUCTION

1.1 INTRODUCTION

An organization success is depends on how efficiently and effectively utilizes the
available resources. It is very important to carry out the business of the firm effectively
this can only be possible when there is strong management function with management
participation this helps in smooth running of the business. For every when employees

are motivated to work hard then the company can reach its destination and can earn

more profit.

So, here tried to find out the “Impact of Quality of work life on job satisfaction of

employees” in VEDANTA LIMITED. Branch : Bhemasamudra, Chitradurga (Talluk,

Dist)

The main objective of the study is it enables peoples at all levels to actively take part

in shaping the organizational environment and also to make up the quality of work life
secure and healthy working conditions, update human capacities, chance for continue

development.

TOPIC CHOSEN:

“A STUDY ON THE IMPACT OF QUALITY OF WORK LIFE ON JOB

SATISFACTION OF EMPLOYEES AT VEDANTA LIMITED”

Branch : Bhemasamudra, Chitradurga (Talluk, Dist)

The above topic is chosen on the insistence of VEDANTA LIMITED.

-

ARM First Grade College And PG Centre, Davanagere
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6.3 CONCLUSION

balance & mutual trust in Vedanta limited.

Motivated employees helps in decision making and helps in building good relationship

with their colleagues.

To retain or to reduce the rate of employee’s turnover. organization should manage the
stress level and provide proper work life to employees. Organization should focus on

workers happiness and also the position of sound life of workers.

When the quality of work life is high then the level of job fulfilment will also be high. Both
en

are proportional to each other.
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DEMONETIZATION

AND IT’S IMPACT ON WHOLESELERS

CHAPTER 1|
INTRODUCTION

(.1 INTRODUCTION:

The history of commerce begins in antiquity when people used to exchanged animals or
products. Later, in order to ease this trade off, people invented the money, which had (he
role of an intermediary. The goods begun to be traded in exchange for a sum of money,

depending on how they were valued. This practice has traditionally been preserved to this

day.

The idea of wholesale commerce has emerged with the first people who brought products

from distant lands, sometimes even from other continents, to supply local merchants who
did not have access to those sources.

In the meantime, wholesale commerce has become an important link in merchandise
circulation, through which they move from industrial or agricultural manufactures to
retailers. Wholesale distribution does not end merchandise circulation; it is only a part of it.
Today, it includes all sales of goods and services to anyone who buys them in order to

resell them or use them for business purposes, instead of individual interest.

A few aspects have always characterized this type of distribution such as, wholesalers are
individuals or companies having a large financial coverage, like companies in the Denver
beverage distributors industry. Wholesale distribution specializes in various directions

food, industrial, construction, installation etc.

Wholesalers can become direct importers in order to acquire the goods needed to supply
the retail trade. Demonetisgtion is the act of stripping a currency unit of its status as legal
tender. Demonetisation is necessary whenever there is a change of national currency. The
old unit of currency must be retired and replaced with as new currency unit. Prime Minister
Narendra Modi on Tuesday ,8 November 2016 announced demonetisation of Rs.500 and
Rs. 1000 currency notes with effect from midnight, making these notes invalid in a major

assault on block money, fake currency and corruption.

The RBI will issue two thousand rupee notes and new notes of five hundred rupees which
will be placed in circulation from 10th November 2016. Notes rupees which Notes of one
hundred, fifty, twenty, ten, five, two and one rupee will remain legal tender and will remain

unaffected by this decision. This move is expected to cleanse the formal economic system

w—————_—
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DEMONETIZATION AND IT’S IMPACT ON WHOLESELERS

There is a strong vision to up lift the economy. The scarcity of cash has also
had positive fallout as India copper with digitalization, many customer and traders
are opting for cashless transaction, wholesalers have stored accepting payment in
check. but small traders business have been hugely impacted by over 50% they
cuffer almost 20% loss, wholesalers more cash dependent due to less digital
connectivity and education. This move will definitely bring about a sea of change in
the way transactions are done in India. And help strengthen the wholesalers by

wiping out block money and fakenotes.

While e commerce companies that see a huge chunk of payments happening

through cash on delivery mode will face some challenges in the initial few days. in

the long run this move will only bring about positivechanges.

The move by the government to demonetise old currency and replacing it

with the new one has taken the country by surprise. The move was an effect to

handle the threat of illegal money. corruption, terror funding and counterfeit

currency.

The demonetisation is followed by-a liquidity crunch in the country, banks

and ATMs across the country faced severe cash shortages with detrimental effects

on various small business, agriculture andtransportation.

The total value of old currency notes in the circulation was to tune of

Rs.14.2 trillion, which constitute about 86% of the total value in circulation. The

block money has either been accounted by paying heavy taxes and penalties or has

reached the bank accounts through direct or indirectchannels
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A Study on Customers attitude towards reliance telecom Itd j1o
with special reference to Davanagere Branch

CHAPTER-1
INTRODUCTION

1.1 INTRODUCTION:
In today sinformation and technology and enabled society telec()mmunicalion

industry has been  the major passenger for effective communication. Since the

introduction of mobile phone. there exists a stiff competition in the telecom market. To

retain the existing customer database and to attract the new customers.

The telecom companies continuedly persuade various research and introduce

innovative ideas to the market so customer relation management plays a very vital role

in telecommunication market. there are several factors involved in the shaping up of the

business with long term continuedly the actual requirement of the customer: Market
customer, Market visibility. Availability of the services. Pricing services. Pricing of
Services. Customer services support are some of the primary requirements. TO have a
successful business relationship. These parameters need to be addressed and examined
carefully. The Indian telecom organization have crossed its consumer base more than
1000 million in Indian market. The Indian telecom sector is second biggest market after
China. There is a tremendous competition between the market players. Rural Indian

regions are still Left out to be covered in an effective manner. The rural areas are not

so much productive in terms of revenue.

The 4G technology is its still t0 penetrate the market in India. It is assumed that the”
Digital India” project will boost up telecom market in India in near future and awareness
will also increase in villages. Telecom companies have tried to deliver best service
quality, best networks, better converges €lc., as a part of customized marketing for
satisfy and retaining CONSUMETS. Maintaining sustainable growth of the market share
and subscriber base is very important in most competitive environment. Examine every
competitor will provide feedback to frame various marketing strategies to overcome

challenges.

Telecommunication has supported the socioeconomic development of India and has

played a significant role to narrow down the rural-urban divide to some extent. It also

AR M FIRST GRADE COLLEGE & PG CENTER DAVANAGERE Page 1
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wit
~=ZONCLUSIONS:

5.3
Reliance Jio has become a very successful brand in india &providing is to be

(here MOLIVE - It provides unlimited free calling and data services &SMS on the more

as peo

lives like wide network coverage and good 4G services. Because 3G services was

ple are more dependent on the more as people are more dependent on their daily

unable to meet our customers’ needs and wants. That’s why 4G has been e+volved for

Indian customers.

Reliance Jio is a home brand company and a very emerging brand and

will be successful in overseas market in upcoming years. It possesses congestion free

& wide network ,attractive 4G schemes & customers services to cover one of the

widest areas.

From the details it can be conducted that 70% of Reliance Jio services users
preferred to remains with Reliance Jio and fully satisfied. Also, good number of
customers who are willing to switch from their respective subscribers showed interest
in reliance Jio. Reliance Jio is capturing the wide areas of Indian markets increasingly

day by day. Hence , these statistics simply a bright future for the company. It can be

said that in near future , the company will be booming in the telecom industry.
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A.R.M. First Grade College, Davanagere.
Visiting to the old age Home
Conducted by ; Department of Sociology.
Reported by; Prof. M .D. Annaiah.

Final year B.A. students of A.R.M. First Grade College Davanagere were visited
to “SRI MAITRI ASSOCIATION,” (R.). an old age home located near the outskirt
of DODDA BATI on date-19-11-2017.

The non profit organization an accommodates nearly 40 old men and women
generally aged between 50 to 90 years.

The purpose behind this visit was to help the senior citizens with all the
possible ways the students could. Nearly 18 students took part in this
voluntary service under the guidance of sociology staff. The visit was held on
the date - 19-11-2017 from 10-30 to 5-00 pm.

The enthusiastic and determined candidates reached the old age home within
an hour from the college .they took charge of all the responsibilities of the
organization for the rest of the day. All the students greeted the residents and

took utmost case of them.

They helped everyone in doing their daily works. The breakfast as well as the
lunch, were served by the students. The old residents expressed their

gratitude to wanders the candidates.
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A Study on Customer Satisfaction towards Yamaha Motorcgcles in Davan “"i ere

CHAPTER-1
INTRODUCTION

1.1 INTRODUCTION

Indian the two-wheeler industry saw a slowing trend, some trend, some manufactures

reported strong sales, here a gift from the industry.

Encouraging foreign players “participation in Indian two-wheeler industry with highly
competitive and strictly government-controlled Indu stry has come up a long way from
being. Today, when customer thinks of buying a two-wheeler there is a wide variety
of brands and models are available in India is a becoming a largest 2-wheelers, 1000

people for 27 2-wheelers India, producing the largest in an Asia.

Since 1955 two-wheeler industries have been started in the country. Mopeds,
motorcycles and scooters are the segments. In Indian automobile industry 2- wheeler
s, have played crucial part in the high development. Over the years the two-wheeler
has evidence for changes. Scooters and mopeds were preferred by past Indians but an
increasing income level with high standard of living which leads to a demand for

motorcycle has become a style statement for the youth of the country.

1.2 Major manufacture two-wheeler companies:

* TVS Motors company

*  Suzuki Motor corporation

*  Yamaha Motors India PVT. Ltd

* Hero Motors PVT. Ltd

* Royal Enfield motors Indian Pvt. Ltd
* Bajaj Motor India Pvt. Ltd

A.R.M FIRST GRADE COLLEGE AND PG CENTER, DAVANAGERE Page 1
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A Study On Challenges And Opportunities Of Women Lotreprencur(With Special Reference To Da City)
o Davanagere City

CHAPTER - |

INTRODUCTION
1.1 INTRODUCTION

The person who innovate something new is an entrepreneur. An entrepreneur one who
undertakes and operates a new enterprise and assumes some accountability for the inherit risks
The entrepreneur is a coordinator ashe coordinates all the three elements of production i.e. land
labour, and capital. He leads an enterprise towards its vision through leadership motivation is an
entrepreneur. And one who bears all the risk of the firm for the sake of making a reasonable
profit is an entrepreneur. An entrepreneur isan individual who creates a new business, bearing
most of the risks and enjoying most of the rewards. The entrepreneur is commonly seen as an
innovator, a source of new ideas, goods, services, and business. A person who sets up a
business or businesses taking on financial risks in the hope of profit. An entrepreneur is an
individual who starts and runs a new business with limited resources and planning and its
responsible for all the risks and rewards of his or her business venture. When you are building a
startup, its difficult. Particularly, a startup that is expanding at the rate of tinder. You have to
give your 100%, and you have to be committed. Solving the problemhas to be personal or else

you are going to disintegrate. The word entrepreneur was first introduced by the Franco Irish
economist Richard cantillon®.

Traditionally, an entrepreneur has been defined as a person who starts, organizes and
manages any enterprise, especially a business, usually with a considerable initiative and risk.
Entrepreneurs tend to be good at perceiving new business opportunities and they often exhibit
positive biases in their perception (i.e. a bias towards finding new possibilities and seeing
unmeet market needs.) and a prorisk taking attitude that makes them morelikely to exploit the
opportunity.

The word entrepreneur comes from the French word entrepreneur* which means to undertake".
Entrepreneurs play a key role in any economy, using the skills and initiative necessary to
anticipate needs and bring good new ideas to market. Entrepreneurs who prove to be successful
in taking on the risks of a startup are rewarded with profits, fame, and continued growth

Opportunities. Those who fail, suffer losses and become less prevalent in the markets.
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From the various .rcscarch papers studied several challenges faced by women
atreprencurs have come into focus. These include balance hetween family and career
sociocultural barriers, male dominated society, illiteracy or low level of cdu;alirm dcartfln
of financial assistance, lack of technical knowledge, marketing and cntrcprcncuriz;i skills
lack of selfconfidence and mobility constraints. Now the time has come for women 10
come out of the burden of housework and give way to their creativity and
entrepreneurship. Social and political developments in India have also been responsible

for determining the role of women ina changing society.

The government schemes, incentives and subsidies have stimulated and

provided support measures to women entreprencurs. With the increase inthe number of

women getting education, there s considerable awareness among women 10 be self

Jeading to changé in the role of women in the society. Over the years,

employed thus
en are going for higher education, technical and profcssional

more and more wom

education and their proportionin the workforce has also been increased. With the spread

of education and awarencss, women have shifted from kitchen, handicrafts and traditional

o non traditional hi

cottage industries t gher levels of activities. Even, the government has
n the need for conducting special entrepreneurial training program

laid special emphasis ©

n to enable them to start their OWn ventures. Financial institutions and banks

set up special cell to assist women entrepreneurs. Even though we have many
Entrepreneurs in our country, but as we have a male dominated culture

ges which women entrepreneurs face from family & Society.
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A STUDAY ON CORPUNER SATISFACTION TOWORDS BIG BAZAAR (A CASE STUDY IN DAVANAGERE CITY)

CHAPTER - 01
INTRODUCTION

1.1 INTRODUCTION

Consumer’s taste and preferences are changing day by day. Identification of these changes is
a major factor because the success of a firm depends on the ability of the firm to adjust with

the attitudes of the Consumers.

Consumer satisfaction is an ambiguous and abstract concept and the actual manifestation

of the state of satisfaction will vary from person to person and product /service to product

/service.

The state of satisfaction depends on a number of both psychological and physical variables

which correlate with satisfaction behavior such as return and recommend rate.

Essentially Consumer satisfaction is the extent to which Consumers are happy with the
service and products provided by a business. It is an important concept in business because

happy Consumers those most likely to place repeat orders and explore the full range of
products /services offered.
Severe competition occurs in the field of Multi-Level Marketing companies and therefore

e very difficult. Consumer Satisfaction is a major factor for existence and

identification of major factors influencing Consumer

existence becom
in order to satisfy the Consumer,
attitude is necessary.

The Indian retail industry has experienced tremendous growth over the last decade with a

significant shift towards organized retailing format and development taking place not just in
in Tier II and Tier III cities. The total concept and idea of

major cities and metros, but also

on drawing change in terms of format and consumer

shopping has undergone an attenti
has entered

buying behavior, ushering in a revolution in shopping in India. Modem retailing

into the Retail market in India as is observed in the form
use clubs, Convenience stores, Department stores, Full

Supermarkets, Hypermarkets, Wareho 0t
n, nuclear families

line discount stores, Specialty stores etc. A large young working populatio - .
ng women population and emerging opportunities

in urban areas, along with increasing worki . .
. ea ~roanized Retail



A STUDAY ON CONSUMER SATISFACTION TO WORDS BIG BAZAAR (A CASE STUDY IN DAVANAGERE CITY)
5.3 CONCLUSIONS:

The international presence of Big Bazaar shows that company is doing better and satisfied
their business associates on the front of economic and social development. So people can
earn extra income and live better life. It is concluded from the findings that there are large
number of females, working as well as housewives associated with Big Bazaar being active
IBOs (72%), flourishing business opportunities and have considerable share in earning of

their family.

Assistance in Business Development and Job Security factors are the most significant
contributor, almost all have given priority to the Assistance in their Business Development
and Business Security in Big Bazaar Business development. The other parameters like

Personality development, lifestyle and income enhancements have got lesser importance than

the aforesaid parameters.
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